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The Liquid Lifestyle of the Nomad: Focusing on 
the Relationship with Nomad Objects 
Junichi Yoshimura 
 
The purpose of this paper is to gain a better understanding of the realities of nomads in 
Japan in the 2010s, paying attention in the process to the nomad objects that are 
introduced to form their identities. 
The nomad objects that we focus on are the two brands, MacBook and Starbucks. We 
will examine the market culture of the space in which these two brands are combined. In 
addition, we aim to clarify how these brands are related to the identity formation of 
nomads. 
The analysis of this paper will be conducted utilizing Consumer Culture Theory (CCT), 
which is a method of qualitative research that has been increasingly used in recent years 
in fields such as marketing research and consumption research. 
